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Concepl for retail design stores MISS SIXTY

— MISS SIXTY N.Y.C.

Welcome to the world of MISS SIXTY. Here you can flind a
glamorous world of fantastic scenery and an imaginary reality.
An organic space designed with curved walls, sculptured
counters, soft and cozy surfaces with bright colors, all made to
create a reality bigger than life. A space thal gives you the
freedom to be who ever you would like to be. The freedom to
be yourself.

This is the new concepl of the MISS SIXTY shops designed and
realized by studio 63 associates situated in Florence, laly. The
architects together with the client have tried to create a dream
world inspired by the styles, designs and glamorous
entertainment world of the 70’s. The reference to the 70°s was
an input by the client Vittorio Hassan and evoked a profound
and thorough research that was made later on by the archilecls.
The organic forms of the furniture, the colorful bright colors
with the shiny varnish, the heavy velvel drapes and the accenl
lighting, were all made in order Lo create a warn, feminine an
glamorous atmosphere. An atmosphere that reinforees the MISS
SIXTY brand as young and glamorous women’s wear.

The architects were mostly inspired by the graphic designs of
the 70’s but not only. They have challenged themselves to
transform two-dimensional patterns into three-dimensional
structures, Taking patterns from wallpapers and textiles and
transforming them into furniture. Quoting designs by Verner
Panton as well as the music and performance of David Bowie.
Although the concept is of a chain shop, every shop has its own
characteristics related to the structure of the space and its
location. Fach wall of every store is thought of as a composition
on its own. The infinite winding contour made by the shelves
gives even the merchandise the opportunity to become part of
the design,

The New York shop on 386 West Broadway is a wide-open space
of about 300 sqm. that can be seen in a glance right from the
entrance. It was given human proportions, a welcoming
atmosphere and a touch of irony. Leading towards the back of
the shop are four luminous, organic shaped columns,
surrounded by piles of soft white feathers and a shiny white
vinyl bench. The orange color lighting al the bottom gives them
a warm and feminine look. The main point of attraction has
been chosen Lo be situated at the far end of the shop. In front of
the fitting rooms, you will find the continuous line of a wide
platform covered in bright orange moqutle. Tt starts as a carpel,
evolves o be a sofa, and finishes as a wall and ceiling creating a
space within a space. This one-piece built-in furniture is a
seductive invitation to be embraced in a womb-like atmosphere.
To be engulfed by the sensual material, to relax and set your
mind free.

The MISS SIXTY-chain shops are to be spread all over the
world, from Tokyo to Los Angeles, from Berlin to Hong Kong.
Using the references of the 70's reassures a widely recognizable
image with an intelligent common denominator.
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pp. 94-95: Looking loward the womb-
like space at the end of the shop. p.

96, lefi: Plan (scale:1/400). Right:
Exterior view at night. p. 97: Looking
at the column lights changing colors.
Opposite: View through the glass wall
on the 2nd floor toward the void at
the center of the shop. This page, from
top: Looking up at the 2nd floor from
the Ist floor. Yellow is used effectively
as the basic color of the Milan shop.
All photos on pp. 94-99 by Yael
Pincus.

Credits and Data
Project title: MISS SIXTY N.Y.C.
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Location: 386 West Broadway, New York, USA

Architect: Studio 63
Date of opening: October 2002
Floor area: 270m*

Project title: MISS SIXTY MILAN
Location: Milan, Italy

Architect: Studio 63

Dale of opening: September 2003
Floor area: 160m*
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‘Studio 63+SIA

MISS. SIXTY MEIJIDOURI
Tokyo. Japan 2003
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pp. 100-101: General view of the shop
interior. Oppsite: View of the fitting
rooms. Below: Exterior view al dawn.
Photos on pp. 100-103 by Seishi
Maeda.
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Longitudinal section through the stage
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Longitudinal section through fitting room
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Credits and Data

Project title: MISS SIXTY MEIJTDOURI {’lqri (scale: f/.‘i()fi“.
Location: Jingumae, Shibuya-ku, Tokyo FEE (KR 1/300)
Planning: Koji Sakai+SIXTY Japan and SIESTA

Concept design: Studio 63+ Sixty SpA, Andrea Vivian

Construction period: May 2003 to July 2003 I

Floor area: 645m? (Cafe 841m*)
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A Rapidly Developing Brand — MISS SIXTY
Koji Sakai (SIXTY Japan and STESTA)

MISS SIXTY is one of the leading brands of the Italian fashion
group Sixty SpA. Based in Chieti, the group scored a hit with its
ENEGIE line of men’s wear, and followed up on it in 1989 with
the MISS SIXTY brand for casual women’s wear. Inspired by the
avant-garde, experimental spirit of 60s and 70s, MISS SIXTY is
a line of apparel thal incorporales the essence of those decades.
The products in the line are both elegant and individualistic.
The calculated and uniquely attractive silhouette of its jeans
immediately captured the hearts of women around the world
and touched off the rapid growth of the brand, Since then il has
expanded to more than 50 countries, primarily in Europe.
Recently it has progressed by adding a touch of luxury and
establishing itself as a total fashion brand. Although il started as
a wholesale brand, it has now begun to open a series of concept
shops around the world, where everything that the brand
esents can be presented in a suitable environment. The

MISS SIXTY MEIDOURI is one manifestation of this strategy.
[Lis the group’s third directly operated concepl shop in Asia and
the largest so far, following on two shops opened recently in
Hong Kong.

The Sixty Asia Shop Project

The project is full of signiticance for the future expansion of the
brand in Far East Asia. Thinking back, it began with a single
phone call early in 2001. The Vice President of the new Sixty
Far East (in Hong Kong) phoned to say “We're going o open a
showroom in Hong Kong. Could you come over to Hong Kong
next week?” This was the start of the SIXTY Asia Shop Project,
Subsequently, Tadashi Inagaki and Takeshi Watanabe of
SIESTA and I founded the SIXTYAsia Shop Project Room. This
was the start of an fantastic adventure marked by trial and
error, an impossibly crowded schedule. language ditficulties (in
a project where the language of the day could be Italian,
English, Chinese, or Japanese) and other problems Loo
numerous to recount. But the result was the opening of the
Hong Kong Showroom., the Hong Kong Ocean Terminal Shop
(megashop), the Hong Kong Sogo Shop, the Hong Kong Seibu
Shop, the Hong Kong Russel Street Shop (concept megashop)
and others. During this period, there was also a plan for an
ephemeral Shibuya Shop. All of this led up to the planning and
opening of the MISS SIXTY MEIJTDOURI.

Design of Studio 63

The basis of MISS SIXTY shop design is inspiration from the
designs of the favorite decades of Sixty SpA founder Viltorio
Hasgan — the space age / retro / future 60s and 70s, with their
boundless confidence in the future — and a spirit of
experimentation, for the creation of spaces which overflow with
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originalily and stimulate the imagination.

The originator of this strategy and the office in charge of
concept store design is Studio 63 in Florence, led by Massimo
Dei and Piero Angelo Orecchioni.

Although there is a basic design, there is no special manual.
Instead of being limited to a single prototype, distinctive designs
are formulated to blend with the cultural environment of each
country. This is one of the special characteristics of Studio 63.
Everyone involved, myself included, has been excited and
shocked by cach of the MISS SIXTY concept shops opened
around the world. My honest impression is always “Who would
have thought that it would be so different in different locations,
even though the basic concept is the same?” With every new
shop. I always think “They've reached another new level!”
Probably this is one of the factors behind the rapid growth of
the brand.

MISS SIXTY MELJIDOURI as a Monument to Passion and
Commitment

For the MISS SIXTY MEIIDOURI, we thought it would be
interesting for all of those who were excited about the concept
developed by Studio 63 Lo gel together and share their ideas.
The result was the organization of the MISS SIXTY MEIIDOURI
Design Project Team. Italy and Japan - two project teams
working together o review the main concepl and turn it into a
plan.

The outstanding feature of the shop is the spatial concept of a
theater. Taking maximum advantage of the location on Meiji
Dori, an attempt was made to produce an interior that is more
than a retail space. There is a prominently installed giant
screen, and the space is thrown open for as a theater or
gallery, with an adjacent cafe (lounge) to provide a space for
relaxation. Appropriately for a flagship shop. it includes a
variely of facilities Lo assist the dissemination of information,
through events, MD. press promotions and so on.

This shop is an expression of the passionate commitment of the
members of our design project leam, stimulated by Studio 63.
Day and night, we were absorbed with the question of how to
create a kind of shop that has never existed before. With the
cooperation of many design offices, we argued and examined
every kind of proposal. The MISS SIXTY MEIJIDOURI is the
final resull of that passionate commitment. It is not very often
that a project team such as this can be organized. I believe it is
due to the enthusiastic contributions of so many that the
oulcome was such a unique and wonderful shop.

Translated by Thomas Donahue
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Opposite: MEIJIDOURUI flagship store
meeting at Studio 63’s office in Italy.
Photos courtesy of the author. Right:
Views after completion in Tokyo.
Photos by Seishi Maeda.
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Koji Sakai

After leaving a architectural firm, started up SIA (Siesta International Associates)
and assigned Lo the store development of SINTY far cast arca ( Hong Kong,
Japan and others ) from 2002 by putting his experience (lalian Brand
designing), involved in expanding SIXTY's chain in Asia with Studio 63.

W

WS LEC, 41507 - 77 7 FORRHEBREVD» L, 0024 LN, Yy P AT
& A&, ) OFERE (Fudzy b )—F-) FHNL, RS
Sy rAMT— (7YTH) OHIEHEICHDL, F, 2V T

4 HEHCHIX (i

13




	17_A+U_#1
	18_A+U_#2
	19_A+U_#3

